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1 INTRODUCTION 
 
The thesis will be an introduction to the Reiska tournament to those people who do 
not know the idea beforehand and a deepening information package to those who 
already have previous knowledge about the tournament. 
 
Reiska tournament is almost the same as the original football tournament. Its 
biggest specialty is that the footwear used is the original Reino slippers (and Aino 
for women). The winner teams of the tournament will be world champions because 
this tournament is unique and there is no other tournament like this. Winning this 
tournament does not bring you reputation and a lot of money but gives a smile to 
your face and new companionships. With the right attitude, everyone can be a 
winner in this competition. 
 
The idea for the thesis came during the tournament in 2009 when a team from 
Vesanto, FC Kaeno Aenot, was playing in front of the home audience: the 
tournament is getting bigger and bigger every year but most of the teams are from 
Vesanto and nearby towns. It is a world champion tournament, so it would be great 
if there were teams also from outside Finland’s borders. At the same time someone 
was hoping that there would be a beer tent nearby the playing area: those two 
things gave the inspiration for the developing and marketing plan. 
 
After the idea of the thesis had arisen, Vesannon Yrittäjät Ry had nothing against 
the idea that they had some new thoughts about marketing and developing the 
Reiska tournament. According to chairman Aki Sirén the need for this kind of thesis 
was actual. 
 
The thesis includes theory about marketing and specialties of sports events. There 
is also more information about Reino and Aino as a brand and Reiska tournament 
as a happening. The research itself was made in Reiska tournament 2010. The 
questionnaire included questions that were made to find out the spots in organizing 
3 
 
that need some kind of development and also the meaning is to find out the suitable 
ways of marketing this tournament. 
 
Reiska tournament has been growing fast since the test match in 2006. It is 
possible that the audience is also getting bigger every year but this is only a guess 
because no research has been made about the size of the audience. But there is a 
fear that the quickly growing happening is not able to answer to the needs of the 
audience and players. That is one of the problems: to find out the things that 
audience and players think is missing from the event, or if there is too much 
something, and to develop the event to become better by using the results of 
research. 
 
The other problem is the marketing of the tournament, or actually that the marketing 
does not exist. There are web pages of the tournament (http://www.mmreiska.net/) 
and in the Facebook there is a page for Reino and Aino football (Reiska- ja Aino 
MM-futis). But can this be enough to market this event? Every year there are the 
same teams, maybe some year one or two new teams who have heard about the 
tournament from some other player. This kind of marketing is also important but 
slow. One target of this thesis is to find some other and suitable ways to market 
Reiska tournament, at first in the Savo area and perhaps later on also abroad. 
 
The idea of the developing plan is that it will still be possible to organize the 
tournament in Vesanto. A small village as a place for this kind of event can be a bit 
tricky but the tournament belongs to that place. If the size of the village gives some 
kind of limitations, they have to be accepted and replaced with some greater ideas. 
Reiska tournament is one of the last chances to make Vesanto to be more famous 
and probably to get some people to move back there. The population gets smaller 
all the time. 
 
The whole surface area of Vesanto is 569,86 km2 and 422,95 km2 of it is land. The 
population in 31.12.2007 was 2477 inhabitants. (Vesannon kunta 2009)  
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2 REISKA TOURNAMENT 
 
The tournament is played in Vesanto every summer; it has been a part of Vesanto 
Week. The organization that has been organizing Reiska tournament is Vesannon 
Yrittäjät Ry (the entrepreneurs of Vesanto, Ry=registered association). 
 
Developing Reiska tournament is also a part of developing Vesanto itself: when 
translated in English, the project is called “charismatic Vesanto” and the project has 
professional developers designing Vesanto to be more attractive. (Hakkarainen, A. 
2010, 5) 
 
 
2.1 History of Reino and Aino brand 
 
Reino and Aino have been producing slippers since 1932. The outfit of the footwear 
has not been changed since that even though the new models and colors have 
been improved but the original Reino is still the same. (Huhtinen, A. 2009) 
 
The production of Reino and Aino slippers took place in Czech until 2005 when 
Reino & Aino Kotikenkä Oy was started in Finland. After moving the production 
back to Finland, the sales have grown fifteen times bigger than in the year 2004 
and third of the slippers sold in Finland is Reino or Aino. New models and colors 
have impressed Finnish people and half of the income is from new models. 
Traditional models are sold as well. One specialty of Reino and Aino slippers is that 
they are handmade. (Huhtinen, A. 2009) 
 
When the slippers themselves are traditional, the packaging is also one of a kind. 
The idea for the pictures in the box has been taken from the magazines and movies 
from the 50s. The meaning of the pictures is to tell that wearing these slippers 
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makes you happy. The slogan of Reino and Aino is striking “Happiness starts with 
warm feet”. (Popsop.com 2009) 
 
Traditional Reino slippers are mainly brown with rectangle pictures and Aino 
slippers are mainly red with bobble. There are variations in color and model as well. 
Aino slippers do not have many variations, only the traditional model and an open 
model. Reino slippers, instead, have color variations: they can be bought in brown, 
blue, pink and beige and model variation is open model like Aino slippers have. 
Reino slippers are also available as felt slippers; color alternatives are blue and 
fuchsia. Sizes are made to fit to everyone from babies to elders. Very popular 
products are the tiniest Reino slippers and Aino slippers for the babies to take their 
first steps with. Reino & Aino Kotikenkä Oy is also producing back packs, clothing 
sets for babies, towels with hoods (for babies) and toy bears. (Reino&Aino 2009) 
 
15.4.2010 new slippers, by Reino and Aino brand, were launched: the Finnish 
singer Katri Helena designed ballerina styled Aino slippers and the Finnish band 
Negative designed its Reino slippers. New Aino slippers are black with golden 
squares and new Reino slippers are mostly white with black and red borders, 
specialties are also pictures of birch leaves. (SHL Online 2010) 
 
In the summer 2010 Reino & Aino Kotikenkä Oy decided to establish a new factory 
of slippers to Vesanto. There are jobs for thirty persons and every year this factory 
produces round about 200 000 pairs of shoes that are mostly sold at international 
markets. The factory came to Vesanto only because of the reputation of Reiska 
tournament. (Sihvonen, J. 2010)  
 
Reiska tournament is not the only competition where Reino and Aino slippers are 
in. Aino and Reino -Running competition has been organized in Pyterlahti, Virolahti, 
where the idea was to run or walk 1440,4 meters and naturally wear Reino or Aino 
slippers. (Rintelä, L. 2009) 
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2.2 History of Reiska tournament 
 
In the beginning of the year 2000 a taxi driver called Mauno Huttunen from Vesanto 
said that ”he will make Vesanto to be famous with Reino slippers”. At first, it was 
only humor. (Huttunen, M. 2009) 
 
The idea for the football tournament with Reino slippers was born during the football 
matches that Mauno Huttunen played with his sons and naturally he was wearing 
the Reino slippers. (Riepula, S. 2010, 9) 
 
Summer 2006, there was a group of people who played the testing tournament: 
huge success. There were 4 teams in that tournament. The next summer the first 
real tournament was organized and already there were 13 teams signed up. Year 
later, in 2008, the event was even bigger and there were 33 teams playing. 
Maximum amount of teams would have been 36. (Huttunen, M. 2009 and Riepula, 
S. 2010, 9) 
 
July 2009 was the first time when the tournament lasted two days. 60 teams were 
able to play, 40 male teams and 20 female. 43 teams signed up and there were 
already 400 players. For female players there were possibilities to play in two 
series: competition and amateur. Winners of the competition series were the world 
champions, the other series are only to have some fun. (Huttunen, M. 2009 and 
Riepula, S. 2010, 9) 
 
It was meant that seriousness is not allowed in the matches but the truth is that it is 
hard not to be serious in those last matches where championship will be resolved. 
Good example of a good time was in summer 2009 when it was raining the whole 
second day of the matches: the players and the audience were having a good time 
despite the rain. (Riepula, S. 2010, 9) 
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In July 2010 the tournament was played for the fourth time and it has been 
estimated that there were round about 3000 visitors. The winner of Reiska 
tournament changed when Tervon OP won and double champion Äemetty 
Gladiators was eliminated in the beginning. Women’s competition series was won 
by FC Kennelliitto and amateur series was won by Navettakosken Pallo. (Reiska-
MM 2010) 
 
Figure 1. Final match by Tervon OP (orange) and Team Slipovits (red) in 2010. 
 
 
 
2.3 The rules of the tournament 
 
The rules of the tournament have been created by Mauno Huttunen. Unless it is 
said in the rule, punishment of breaking the rule will be a free kick according 
general rules of football. 
 
 The only accepted footwear when played is the official Reino (for men) or 
Aino (for women). The traditional model is used, other models are not 
accepted 
 The football used is a light children’s football 
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 The size of the playing field is the same as youngsters soccer field: 30m x 
40m 
 The time to play is 1 x 15 min in the elimination matches and later on 2 x 10 
min 
 Size of the team: 4 players on the field + 1 goalkeeper 
 The number of reserves is free (max. 5), the judge gives the right to the 
change 
 Playing without the footwear will be punished: penalty is 2 minutes. The time 
of the penalty starts from the free kick 
 If the player has three penalties in the same match, the player is not allowed 
to play in that match anymore (red card) and the player cannot be replaced 
by other player 
 The player removed from the match (red card) is not allowed to play in the 
next match either 
 The player is not allowed to modify the footwear or attach them to feet: if the 
modified or attached footwear is found, the opponent team gets a penalty 
kick (if two players have modified or attached footwear = two penalty kicks, 
etc.) 
 
Figure 2. Playing without a shoe is forbidden: it has to be back on foot before 
playing is allowed again. 
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 There is no such a thing as offside 
 No player contacts 
 Other rules are the same as general rules of football 
 Judgment will happen by one head judge in the field 
 It is not allowed to drink alcohol in the football field 
 Every player plays at his or her own risk 
 Every player plays with his or her own footwear that will be checked before 
the match  
 
Three matches are played at the same time on three fields located next to each 
others. 
 
Figure 3. Overview from the tournament area. 
 
 
In unclear situations details can be asked from organizers. They are willing to help 
players to become more familiar with the tournament. 
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3 ATTRACTION OF SPORT EVENTS 
 
One thing that makes sport events to be good is the companionship. Only few 
sports are single competitions and there are even less people who watch sports 
alone. Sport is interaction with other people having the same interests. (Mullin, B. 
J., Hardy, S. & Sutton, W. A. 2007, 18) 
 
 
3.1 Organizing a public event 
 
Different public events can differ a lot from each other. The organizer needs to 
know some basics about the event they are going to create: approximately the size 
of the audience (is it more like hundreds of people rather than thousands of 
people), what kind of area is needed (grass or water for sports, asphalt or sand for 
music festivals, etc.), what kind of announcements and agreements need to be 
done before the event is allowed to be organized (information for police about the 
event, information about the noise the event is going to cause, etc.) and so on. The 
bigger the event is, the more needs to be done; it does not matter if the happening 
is free for the audience. (Lampinen, J. & Välikylä, T. (toim.) 2009, 7-8) 
 
A smaller event does not necessarily need to be informed for the police if the 
amount of audience, the place or the event itself is something that does not cause 
any need for extra security or the people and the nature are safe from any harms or 
the traffic will flow fluently despite the event. The organizer needs anyway the 
permission to use the area for this kind of purposes from the land owner. The police 
is authorized to deny the event if it is somehow illegal, unsafe, unhealthy or causes 
outstanding harm for bystanders. (Lampinen, J. & Välikylä, T. (toim.) 2009, 12-14) 
 
The announcement for the police can be found on the internet. The form can be 
printed in Finnish from: http://www.poliisi.fi/poliisi/home.nsf/files/yleisotilaisuus_su 
/$file/yleisotilaisuus_su.pdf 
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For a bigger event the organizer has to make a lot of plans. If something has been 
planned badly, it can cause that the event cannot be organized. Some plans and 
announcements to make: 
 
 Plan for traffic and parking,  
o Is there need to close streets? 
o Is there need for traffic guidance and who takes care of it? 
o Is there need for extra traffic signs? 
 Security and rescue plan 
o Is there any danger situations and how to deal with those? 
o How to escape? 
o What kind of equipments are there to use if something happens? 
o How to inform audience of these things? 
 Building plans and permissions 
 Plan and permission for temporary camping area 
 Plan for waste disposal 
o How many trash cans are needed for the audience of this size? 
 Announcement about noise 
 Announcement about selling groceries temporary on a special area 
 
These plans and announcements will be done to authorities to check and accept. 
Each plan and announcement will be checked by the authority of that certain area 
the subject is about. (Lampinen, J. & Välikylä, T. (toim.) 2009, 15-24) 
 
The organizers need to remember to get the permission also to sell alcohol before 
the event occurs, if needed. There should be also enough toilets for audience to 
use in the happening; about 6 toilets for women and 5 toilets for men and 1 toilet for 
physically challenged people when there is the audience of 1000 people. The need 
for toilets is bigger if the happening lasts more than 5 hours and/or if the event is 
serving alcohol. (Lampinen, J. & Välikylä, T. (toim.) 2009, 27-28) 
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3.2 Why do people enjoy watching sport? 
 
The reasons to watch sport can be quite similar whether you are watching the 
match on the stadium or whether you are watching it on television. 
 
Sports differ a lot from theatre and movies, for example; those are only roles that 
the actors and actresses have been training. Sport is more real; the reactions on 
the football field are really happening: the pain, the sadness, the happiness. All the 
players really do exist and it is easy to the audience to live all those moments with 
the players. Great victories or terrible losses allow everyone to have strong 
emotions that can be easily explained. (Wenner, L. A. & Gantz, W. 1989) 
 
According Mr. Arthur A. Raney, the audience is seeking positive emotional 
experiences by watching sports: these feelings will be reached when the person’s 
favorite team or athlete wins. Thus, not all the feelings are positive because the 
favorite team can also lose. But when the favorite team wins, the smaller the 
difference between the winner team and the loser team is, the bigger the joy of the 
winning is for the audience, more closely for the male audience. Too thrilling a 
match can cause distress to the female audience which makes the experience to be 
less enjoyable. (Raney, A. A. & Bryant, J. 2006) 
 
Talking about the sport is also easy. When you have seen a match with the friend, 
you have a topic to talk about for a long time. Watching sport can also be a way to 
relax and forget stress, or just a way to spend some time. Many people have 
sometimes dreamed of being an athletic so sport gives always a possibility to 
fantasies. An important match can also be a special event that gives some extra 
permission to eat some snacks or take couple of beers. Or just have a good time 
with people who have same values as you do. (Wenner, L. A. & Gantz, W. 1989) 
 
Watching sport is also known as a sport called “spectator sport”. In 2002 a master’s 
thesis was done about the audience in a Finnish football final match; Samuli Rasila 
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and Jukka Salasuo carried out a research about the reasons for the audience to be 
in this sport event. The most important things were being together, the need for 
entertainment, the competition and a feeling that you are part of something bigger, 
excitement and by-products and services. Of course there was also the need to see 
their favorite team. (Rasila, S. & Salasuo, J. 2002) 
 
Watching sport is also a tool to forget your ethics and moral; in normal life lying is 
not acceptable but when someone wants to win, it is acceptable to lie: successful 
filming during ice hockey or football match is acceptable when you ask from team 
members and fans. Sport gives you possibilities to be the person you would not be 
normally. (Karjalainen, S. 2008) 
 
 
3.3 The differences between watching sport on the spot and on TV 
 
The situation is quite different when you are watching sports from your own couch 
compared to the situation when you are in a full stadium. Karjalainen has defined 
according to Hietala, V. (1996, 109-112) that sport on TV can be compared to soap 
operas but it is more interesting to men. Four most important parts of TV sports are 
the commentator, the concentration to the winners and final situations, the 
individuality and the praise of human body; these are common in every sport. 
(Karjalainen, S. 2008) 
 
Commentator is an important part of sport; he keeps talking about situations that 
are happening on the screen and happenings that cannot be seen from the screen, 
he keeps telling the history of the players and teams to explain how they have 
become the people you see playing. Their most important job is to dramatize and 
create the right feeling. The best commentators are usually patriotic and very 
passionate to the job they are doing. (Karjalainen, S. 2008) A very good example of 
a passionate commentator is Antero Mertaranta during the world championship of 
ice hockey when Finland is playing. 
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Final situations are also important to the watcher; to see the goals and the moment 
when the winner reaches the goal line. Even if someone wants to watch sports on 
TV rather than go on the spot, live matches are the most popular because the 
viewer knows that this is happening right now but no one knows the winner yet. 
One of the positive parts of watching sport on TV is close shots from single players; 
it is impossible to see those players so closely in the stadium. (Karjalainen, S. 
2008) 
 
Praising the human body is also one part of TV sport; when the camera is shooting 
from low, human body seems to be strong and even mythological. This impression 
is even stronger when slow motions are shown: you cannot see the slow motion on 
the spot. (Karjalainen, S. 2008) 
 
On the other hand, you may miss a lot if you sit alone watching sport. In smaller 
matches and especially in Finland it might be the same whether you are watching 
sports on TV or on the spot: Finns are quiet and controlled. But if the match is a bit 
bigger, even Finns can cause some noise and great feelings, carnival like feelings. 
It would be great to be on the stadium and be one in that great audience that is 
singing and dancing and living in the match. (Pyykkönen, T. 2003) 
 
Big audience can also make the noise someone may not like: there can be happy 
singing and cheering but there can also be swearing, yelling and calling the 
opposite team and fans with names. That will make the experience to be less 
positive, especially to families with children. Among the audience there can also be 
hooligans and some violence may occur. (Pyykkönen, T. 2003) 
 
The most common opinion is that the best part of being on the spot watching sport 
is the feeling, not the sport itself, but the feeling and the audience. The bigger the 
match the better the feeling; good feeling comes from the faithful fans that are 
supporting their favorite teams and because the famous teams have more fans than 
some less known teams, the matches having famous teams playing have better 
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feeling. “If a man would be as faithful in his relationship as he is when supporting 
his sports team, all divorce lawyers in the world would be unemployed.” (Rantanen, 
J. 2009) 
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4 MARKETING PUBLIC EVENT 
 
Even a great happening can be a disaster without audience. Usually a lack of 
audience causes that the happening is not profitable for the organizer. One of the 
major parts of implementing the public event is to market it and to make it known 
among the target audience. (Kauhanen, J., Juurakko, A. & Kauhanen, V. 2002, 
113) 
 
 
4.1 Definitions for public event and marketing 
 
Simply said, a public event is a happening where two or more people have 
gathered together to do something together. During the history it could have been a 
celebration for success in hunting trip or listening the historical stories told by the 
elders when sitting around the campfire. (Kauhanen, J., Juurakko, A. & Kauhanen, 
V. 2002, 14) 
 
According to Finnish legislation, a public event is an event where the public has 
right to come freely (free of charge or by paying a ticket), for example events with 
the idea of amusement or competition, or when the entrance to the event requires, 
for example, an invitation or some kind of membership; law of gathering is used if 
there is no reason to consider the event as private. (Kokoontumislaki 
22.4.1999/530, 2 §) 
 
From the marketing point of view, public events are something that can be sold to 
the customers. They are kind of products, they are services. (Kotler, P. et al. 2002, 
7) 
 
Nowadays in Finland there are a lot of different kinds of public events, mostly in 
summer time: Kuopio Rock Cock, Opera festival in Savonlinna, Kaustinen Folk 
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Music Festival, Wife Carrying competition, Mosquito Killing competition and in 
winter time for example the ice fishing competition (“Miljoonapilkki”) in Töysä. 
(Kauhanen, J., Juurakko, A. & Kauhanen, V. 2002, 19-22) 
 
Marketing is a tool that serves a customer, not the marketer. It is a way to bring the 
products and/or services to the customers’ awareness when needed because a 
good marketing is based on the researches about the right customers; marketing 
without the target group is not good even thought it can work as well. (Kotler, P. & 
Keller, K. L. 2006, 5-6) 
 
Marketing is also used to tell to the customer that he or she is going to buy much 
more than only the product itself. They are also going to buy the benefits that using 
the product will give; they are buying images that using that product you will 
become prettier, taller or smarter. (Kotler, P. et al. 2002, 460) 
 
 
4.2 Importance of marketing 
 
Marketing is used when a product or a service is brought to the awareness of 
customers’. This will raise the demand of the product or service. And demand is 
needed when something needs to be sold: without selling the company will not get 
profit. (Kotler, P. & Keller, K. L. 2006, 4) 
 
There are many kinds of public events: cultural happenings like operas, art galleries 
and rock festivals, but also sport events. Even though these events are very 
different when compared to each other, organizers have to answer to the same 
questions when implementing those happenings: why, to whom, when, etc. These 
questions need to be answered also when marketing products, not only services. 
(Kauhanen, J., Juurakko, A. & Kauhanen, V. 2002, 11-12) 
 
18 
 
Public events can be profitable also for the economy of the local community of the 
city where the happening is organized. A well marketed event fascinates people to 
come from other cities to visit the organizing city: visitors bring their money with 
them; it is possible that they will shop in the local markets and so on. Well 
organized and marketed public events also rise the tempting of the city as a living 
place. (Kauhanen, J., Juurakko, A. & Kauhanen, V. 2002, 11) 
 
Marketing also exists to tell to the customers the reasons why some product is 
better than the other. Marketing gives the reasons for the customers to believe that 
he or she makes the right choice when some product is chosen; like when 
marketing soap operas on TV (there are usually many soap operas at the same 
time): the customer needs to be satisfied and the marketer has to understand why 
the customer makes his or her choices. (Mullin, B. J., Hardy, S. & Sutton, W. A. 
2007, 17) 
 
Marketing is usually the first step of AIDA model developed by E. K. Strong in 1925. 
It is made to catch the attention of the potential customer, and attention leads finally 
to the purchase decision. (Fill, C. 2009, 235) 
 
Figure 4. AIDA model by E. K. Strong (1925). 
 
 
Marketing is successful when it appeals to people’s needs and motions. They are 
the main issues in marketing, telling the facts about the product is not enough. The 
marketer needs to tell to the customer why they need this product; the customer 
does not know it beforehand. (Raninen, T. & Rautio, J. 2002, 20) 
 
 
Attention Interest Desire Action
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Figure 5. Maslow’s hierarchy of needs. 
 
 
Maslow’s hierarchy of needs is a lot used in marketing. This hierarchy shows 
exactly the needs people have and in which order these needs will be satisfied. The 
most basic needs are in the bottom like breathing and eating, in other words, 
people satisfy these needs before anything else. Next come needs to be in safe 
environment and have some authority to secure, like God, for example. “Love and 
Belonging” are the needs that can be satisfied by having friends and belonging to 
some kind of groups, the need to know that you have a place in the world. “Self-
esteem” can be satisfied by having respect from the others and by doing something 
special. The highest needs are people’s needs to prove that they are able to 
achieve their wishes. These needs can be satisfied by writing, singing and painting, 
for example. (Vilkko-Riihelä, A. 2003, 470-471) 
 
 
4.3 Specialties of marketing public events 
 
When marketing public events, the thing that needs to be remembered is that the 
event is not any concrete product you sell and then the ownership changes. Public 
events like rock concerts and football matches give experiences to the customers, 
Self-
actualization
Self-esteem
Love and Belonging
Safety and Security
Physiological Needs
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new memories and viewpoints. The problem is that every customer is different and 
their experiences from the same event can have big differences. (Mullin, B. J., 
Hardy, S. & Sutton, W. A. 2007, 18) 
 
The marketer needs also to take care that marketing will happen soon enough 
before the event itself. Concrete products can be sold whenever if they do not have 
the “best before” –date and in that case the discounts are normal when the product 
is getting old. Public events happen in some certain date and it is impossible to sell 
tickets to yesterday’s rock concert and marketing it is worth of nothing. (Mullin, B. 
J., Hardy, S. & Sutton, W. A. 2007, 18) 
 
There will never be two exactly the same kind of public events. There will always be 
some differences between the amount of public, weather, match results, 
performances, etc. So the perfect event this year can be a totally disaster next year 
even thought the organizers have done everything like the year before. (Mullin, B. 
J., Hardy, S. & Sutton, W. A. 2007, 18) 
 
Public events, like services overall, are “intangible”. It means that the customer is 
not able to know the results before purchasing; for example in a restaurant you 
cannot know if the service you get is as successful as to the table next to you. 
When this is remembered during the marketing, marketer can make the happening 
to be more tangible: in rock concert the advertisements are marketing the artists 
that are performing there and also marketing the things that can be bought from the 
concert like clothing with the picture of the artists, etc. (Kotler, P. et al. 2002, 537) 
 
Public events should be marketed also for the companies, not only to the 
customers. By getting sponsors the total costs of organizing the public event will get 
lower and the sponsors can help with marketing by telling that “we are the sponsors 
to this event”. When getting sponsors you should know the structure of your target 
customers: age, gender, etc. When you know that, you also know the companies 
that might be interested in sponsoring and they also reach the customers you need. 
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Sponsoring is co-operation and it helps both parties to reach their goals. (Raninen, 
T. & Rautio, J. 2002, 330-332) 
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5 REISKA TOURNAMENT RESEARCH RESULTS 
 
Introduction explained the background and need for the research. Shortly, Reiska 
tournament has already become a huge event in Vesanto, compared to the size of 
Vesanto itself: more people visit Reiska tournament than there are inhabitants in 
Vesanto itself! There is a possibility that the happening cannot answer to the needs 
of growing audience. Great job has been done: in 2009 audience were wondering if 
there could be a place to buy alcohol drinks within the area and 2010 there was a 
“beer tent”, area for adults to buy alcohol. The main purpose of the thesis is to find 
out if the organizers have missed some small or even bigger wishes from the 
audience. 
 
The research was made on 23rd and 24th of July 2010 in Vesanto, during the Reiska 
tournament 2010. Answerers, watchers and players, were sampled randomly. 
Everyone was asked to answer to the questionnaire and it was up to the answerer 
is he or she was willing to fill the questionnaire. The research was made as field 
research where anyone interested was able to answer to the questionnaire; they 
were either asked to answer to the questionnaire or they asked if they can answer 
to the questionnaire. No one was forced to answer to the questionnaire, answering 
was voluntary. The research was highly known among the audience and players 
because of announcements reminded people to fill the questionnaire. 
 
Sampling is used when the whole population cannot be tested. In this case the 
population consists of all players and watchers and sample is meant to represent 
the whole population’s opinions. (Vilkko-Riihelä, A. 2003, 68) Random sampling is 
used to give an equal possibility to everyone in population (or universe) to take part 
in inquiry (BBC 2011). 
 
Inquiry is commonly used way to collect data and the data collected is mostly 
opinions from large amount of people. Inquiry research uses questionnaire papers 
to get answers. Questions in questionnaire can be closed (structured questionnaire) 
or open (informal questionnaire). In many cases questionnaire includes both open 
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and closed questions. Questionnaire papers can be sent to the answerers via 
postal services or via e-mail but it is not guaranteed that all the papers will be 
returned or filled by right person when the situation is not controlled. When the 
researcher is present when answerers fills questionnaire, also the term (semi-
personal) interview can be used instead of inquiry. (Vilkko-Riihelä, A. 2003, 77-78) 
 
The questionnaire papers could be found from the same place during the whole 
tournament and also a few people walked nearby with the papers asking people if 
they were interested in answering to the questionnaire. The method was semi-
personal interview because of researcher was present during the whole field study. 
 
The questionnaire form was made about one month before the tournament. 
Designing the form took 2-3 weeks and with the designing helped also the 
supervising teacher and Reiska tournament organizor, Aki Sirén. Guestions to the 
questionnaire came from organizers and from the theory of sports events: what 
people expect to see and experience in sports events. Some of the questions were 
based on the experiences of previous Reiska tournaments and aspects that were 
seen then. 
 
The choice of approach was quantitative because all the answers could be counted: 
how many per cent of the questionnaire papers give this kind of answer. The 
questionnaire includes also few open questions that will be undergone quickly 
during the analysis; answers themselves have been sent to organizers of Reiska 
tournament as they stand to avoid any changes in the original ideas. 
 
Quantitative research is used to define the relationship between two things, usually 
between independent and dependent ones. These things need to be able to be 
measured, like height, length, depth and so on. (Hopkins, W. G. 2000) 
 
As an attraction to answer was lottery after the tournament where two of the 
answerers won either Aino or Reino slippers, donated by Vesannon Yrittäjät Ry. 
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Participating to the lottery was voluntary, contact information was asked within the 
questionnaire and immediately after returning the answers this information was cut 
off from the answers that information collected via questionnaire stayed 
anonymous. The answerers were able to choose both Aino or Reino slippers they 
got if they won and also the size of the slippers. The slippers were raffled 
immediately after the distribution of prizes on the second day of the tournament. 
 
Within two days 105 questionnaires were filled. All the questionnaires were taken 
into consideration and also taken into the results even though some of the 
questions were left empty. The same questionnaires (attachment 1 and 2) were 
provided to both, players and watchers. The questionnaire was made in Finnish and 
English. 5 of the questions were asked from players only. 
 
After getting all the answers to the questionnaire forms, the answers were 
transformed manually to Microsoft Excel file made especially for this questionnaire: 
first row had all the questions, one question in one cell. The idea was that when 
possible, the answer could be marked only with number (like in questions 1 and 2) 
or same kind of sentences (like in questions 6, 7, 9, etc.). The screenshot of the 
excel sheet can be seen in appendices (figure 6) where all the sorting information 
has been removed to prevent the identification of the answerers. 
 
 
5.1 Respondents of Reiska tournament 
 
From 105 answers 47 were from players and 58 were from watchers. The exact 
number of total amount of players and watchers is impossible to find out but this 
105 answers has been estimated to be about 3,5 % of the total amount of visitors in 
Reiska tournament 2010. Estimation has been done by organizers of Reiska 
tournament. 
 
25 
 
The role of the answerer (watcher/player) was asked to find out if there were some 
major differences between their thoughts. General allocation male/female was seen 
to be unnecessary because of the fits-for-everybody nature of the tournament. 
 
The average age of the all answerers was 33,6 years. The scale of answerers was 
from 10 years to 65 years. Three of the answerers did not want to reveal their ages. 
The average age of the players was 32 years and the youngest player was 17 
years old and the oldest was 63 years old. Average age of the watchers was 34,9. 
 
The biggest age group is from 20 years to 24 years old (can be seen in figure 7). 
Even though the average age is more than 30 years the main group are the people 
under their 30s. Average age more than main group will be explained with the large 
age range of the visitors. Reiska tournament is meant to be a happening for the 
whole family, from babies to elders, and also these age groups can be seen during 
the tournament even though there are no answers from them. 
 
Table 1. Average ages by province counties. 
  All together Players Watchers 
Vesanto 35,1 38,6 34,3 
Eastern Finland 34,0 32,3 38,0 
Western Finland 30,9 28,2 32,5 
Southern Finland 31,6 31,6 --- 
Northern Finland 28,5 --- --- 
Abroad 26,5 --- --- 
 
If there were only one answer or no answers to the age question, they were not 
included to the table 1 because it might distort the truth and imagination of the real 
answer to the question. One answer will not give the right average age, not even a 
hint about the situation. 
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Figure 7. Age groups of the answerers. 
 
 
The age question was meant to tell the biggest age group of the visitors and also 
something about the age range of watchers and players. This information can be 
used for example in marketing purposes: different ideas appeal to young audience 
than elder audience. 
 
The biggest part of the answerers comes from Vesanto and nearby; 44 from 
Vesanto, 9 from Jyväskylä, 8 from Keitele, 8 from Kuopio and 6 from Tervo. That 
makes already 71 % of the visitors to come closer than 120 km. This range includes 
also Siilinjärvi (4), Laukaa (2), Karttula (2), Rautalampi (1), Viitasaari (1) and 
Varkaus (1). That makes 82 % of all answerers to come from nearby. One of the 
answerers did not want to reveal his/her home city. Overall, 21 cities were 
presented. 
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Table 2. Visitor distribution by province counties. 
  All together Players Watchers % of players 
Vesanto 44 8 36 18 % 
Eastern Finland 31 22 9 71 % 
Western Finland 17 6 11 35 % 
Southern Finland 8 7 1 88 % 
Northern Finland 2 1 1 50 % 
Abroad 2 2 0 100 % 
 
Vesanto belongs to Eastern Finland but it has been labeled separately because of 
the major number of answers and also because it is the home land of the 
tournament. 
 
This was also asked for marketing purposes: it might not be yet clever to advertise 
Reiska tournament somewhere if no one knows anything about the idea of the 
tournament. The knowledge may need to be spread spread first slowly. It is also 
important to know if the tournament should be marketed as a happening to the 
whole family and allure visitors to become watchers or should it be marketed as a 
nice time together with friends and having an exercise at the same time without 
noticing and allure visitors to become players. 
 
 
5.2 Importance and success in sports events 
 
The questionnaire was asking answerers to estimate the importance of several 
things belonging to sports events generally and they were also asked to estimate 
the success of the organizers of Reiska tournament related to these things. The 
scale for the estimation was from 1 to 6 where 1 is not important at all or succeeded 
very badly and 6 is very important or succeeded very well. Those answers will be 
examined from three points of view: all answers together, answers from players and 
answers from watchers. 
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Those 13 things to be evaluated were chosen by exploring previous researches 
about successful sports events and in the list there are also a couple of innovations 
that were in the Reiska tournament for the very first time in July 2010: 
Alcohol servings within the area – this was chosen because alcohol servings were 
in Reiska tournament for the first time in 2010 and it was good to know if the idea 
was successful and if it was too much to some of the visitors. 
Possibilities to buy juice, water or soft drinks within the area – buying other drinks 
has been possible every year but is the price good, are there enough sorts, etc? It 
is important to have this possibility in sports events to prevent dehydration when the 
weather it very warm, not everyone is able or willing to drink alcohol when feeling 
thirsty. 
Possibility to buy things related to happening within the area – every year there is a 
booth that sells Reiska tournament t-shirts etc. Do people like that? Do they want 
something more? Usually in every bigger happening people are able to buy 
souvenirs about being there, something that reminds from that day. 
Possibility to buy food or candies within the area – two days is a long time to spend 
on a sports field and sometimes it is time to eat. 2010 was the first year when there 
was something else to buy than only candies and pastries but what were visitors 
thinking about that? People need something to eat to keep their blood sugar at a 
normal level. 
Information about afterparty – when, where, how much does it cost? Do people 
have enough information about it? Are they satisfied with the ways that the 
information is given? Should there be more information? 
Professional commentary – commentary itself was a question in July 2010 because 
the original commentator passed away between tournaments 2009 and 2010. The 
meaning for this question is to find out if the commentary is an important part of the 
tournament.  
Professional judgment on the field – there is always someone saying that the judge 
was biased: what is the general opinion? Even though the judges are professionals, 
are the players really unsatisfied or are they only angry to the judge because they 
lost? 
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Video bar – this was also a new thing in tournament 2010. Unfortunately most of 
the answerers did not know anything about it when answering to the questionnaire 
and went to get familiar with the idea afterwards. 
Famous performers - it is impossible to please everyone with the performers but is 
it even important to have famous ones? Later on in the questions it was asked who 
would be the best performer to be in Reiska tournament. 
Reasonable pricing of the tickets – money is always important, or is it? It is good to 
know if the audience and players are satisfied with the ticket prices. Or do they 
think that the performer is not that good that customer is willing to pay 15 € - 20 € to 
see him singing? 
Happening fits for the whole family – do people want to get a baby sitter if they 
come to see sports events or do they want to take the whole family with them? Is it 
important that parents can take their children with when coming to sports events or 
would it be better that happening is only for adults? 
Children have been counted when designed the area (places to play, safety, etc.) –
if the smallest ones of the family are along, would it be nice if they have something 
safe to do? Would it be nice if children have possibility to play and make new 
friends and they are safe when parents have possibility to watch sports or are 
parents willing to watch their children by themselves? 
Elders and physically challenged people have been counted when designed the 
area (easy to get everywhere, seats, etc.) – if the eldest ones are along, should 
they have possibility to move without help and are there enough seats? Is the 
ground easy enough to walk with canes and crutches or should there be some 
trails? 
 
Even though these were closed questions, there was an open question almost 
immediately (question number 5) after these evaluation choices. It was a place 
where people could tell their opinions to develop the gaming area, right after these 
choices when the ideas were still remembered. 
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Figures 8.1 and 8.2 show the amount of answers that were given when all the 
questionnaire papers were checked. The scale was from 1 to 6, where 1 presented 
“not important at all” and 6 presented “very important” and the rest of the numbers 
is something between those values; the bigger the number the more important the 
thing is. Both figures show how many answerers thought that, for example, alcohol 
servings within the area is not important at all and how many thought that it is very 
important. 
 
There are two figures because all 13 issues would take too much space in one 
figure (if they even would have fit in one figure); when using two figures, they both 
are clearer and easier to study. There will also be two figures when the success 
bars are presented because of the same reason. 
 
Answers have been presented like this to explain more deeply the opinions of the 
answerers. It is important to know if there are strong opinions for and against or if 
the opinions are from the middle, like there are no strong opinions. 
 
Figure 8.1 Importance of issues by players and watchers 1/2. 
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There were not any big differences between answers from players and watchers. 
Players were naturally more concerned about what happens on a field and 
watchers are willing to have a nice time with whole family. 
 
The biggest differences between players and watchers were that players have 
come to Reiska tournament to have fun. They rated alcohol servings within the area 
and information about afterparty to be more important than watchers were thinking. 
For players the happening seems to be more good time with friends than quality 
time with family, even though also the players appreciated things that made the 
tournament fit for the whole family. 
 
Figure 8.2 Importance of issues by players and watchers 2/2. 
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same issues. Those questions have been made to find out if there are things which 
are more important than the ones that have been successful in Reiska tournament. 
 
Differences between the answers from players and watchers can be found from the 
appendices. 
 
When watching the figures showing the success of Reiska tournament, it seems to 
be obvious that development is needed with performers and designing the area. To 
be able to compare the results, they need to be in the same figure. That will 
become later. 
 
There are not any considerable differences between players and watchers, just like 
when the importance was asked. Here watchers are slightly more unsatisfied than 
players which can be explained with their free time during the tournament: watchers 
have more time to find the shortages on organizing. 
 
Figure 11.1 Success of issues by players and watchers 1/2. 
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Both players and watchers think that Reiska tournament fits for the whole family, 
there are clearly the most answers saying “succeeded very well” in both group’s 
answers; although watchers are not satisfied with the design of the area for children 
or for elders. Their mostly given number was 4 instead of 6, which was the most 
used number in the players’ answers. 
 
Watchers were also more unsatisfied with the food served on the area. From open 
questions could be found reasons for non-satisfaction: only one kind of food 
including sausages, with other words, there is no food for vegetarians or any 
possibilities to choose the food to eat. Answerers are hoping for some variation with 
the foods. 
 
The only point where watchers are more satisfied than players are the ticket prices. 
Probably the reason for that is that players need to pay already something to be 
able to play in the tournament. For watchers the daytime is free and the afterparty is 
the only thing they need to pay for. 
 
Figure 11.2 Success of issues by players and watchers 2/2. 
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It is easier to compare those results when the answers are in the same table. When 
the averages have been counted the comparison is easy. Figures 14.1 and 14.2 will 
show the differences between importance and success of Reiska tournament. 
 
These averages come from previous figures that showed the importance and the 
success of issues by players and watchers. Also here are two figures because of 
the lack of space in one figure. The whole headings of the issues cannot be seen in 
these figures but they can be checked from the previous ones, the issues are the 
same. In this case also the differences between players and watchers can be seen 
in appendices. 
 
When the success bar is higher than importance, everything is ok and visitors are 
satisfied; the bigger the difference is the more satisfied they are; When success and 
importance bars are equal, answerers got everything they expect but nothing more; 
they are not disappointed but something should be developed to make them to be 
satisfied; When the importance bar is higher than the success bar, visitors are not 
satisfied and something needs to be developed. Here needs to be remembered 
also that average is not necessarily telling the whole truth. If the importance has 
been grades ones and sixes and success is only threes and fours, there is a bigger 
need to develop for those who rated it to be very important. 
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Figure 14.1 Success and importance of issues by players and watchers compared 
1/2. 
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Figure 14.2 Success and importance of issues by players and watchers compared 
2/2. 
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Table 3. Reasonable ticket price for watchers, compared to the # of answers. 
  All together Players Watchers 
0 € 23 15 8 
1 € 2 0 2 
2 € 13 9 4 
3 € 8 3 5 
3,50 € 1 0 1 
4 € 2 0 2 
5 € 40 14 26 
6 € 1 0 1 
10 € 8 3 5 
15 € 2 1 1 
Average 
                 
3,80 € 3,16 € 
                 
4,32 €  
 
 
Table 4. Reasonable average ticket price (€) for watchers by age groups 
< 20 20 - 24 25 - 29 30 - 34 35 - 39 40 - 44 45 - 49 50 - 54 55 - 59 59 < 
4,39  4,17 4,07 2,78 3,25 2,92 3,30 3,00 5,67 4,80 
 
 
In the questionnaire there was also a question about finding the tournament to find 
out the most important channel for advertising. The answerer could choose more 
than only one answer, which is why there are more answers than answerers. 
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Table 5. Most common places to find Reiska tournament. 
  All together Players Watchers 
From a friend 75 35 40 
In the Internet 23 9 14 
In a newspaper 19 3 16 
On Facebook 17 4 13 
In local free newspaper 13 0 13 
I have been there before 10 7 3 
I just know it exists 4 0 4 
 
 
Table 6. Most common places to find Reiska tournament in province counties. 
  Vesanto 
Eastern 
Finland 
Western 
Finland 
Southern 
Finland 
Northern 
Finland Abroad 
From a friend 25 24 15 8 2 1 
In the Internet 11 6 5 0 1 0 
In a newspaper 13 2 3 1 0 0 
On Facebook 12 3 2 0 0 0 
In local free 
newspaper 9 0 2 0 1 0 
I have been there 
before 5 5 0 0 0 0 
I just know it exists 3 1 0 0 0 0 
 
 
The next question was about the internet pages. A lot of information about Reiska 
tournament can be found on their web pages http://www.mmreiska.net/. Those 
pages have been renewed lately (before tournament 2010) and it was good to know 
if there is still something missing and are there still visitors that are not aware of that 
there are web pages like that. 
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Table 7. Answerers visited the web sites of the tournament. 
  Yes No 
I have not known 
about the web sites Grade 4-10 
All together 79 21 3 7,83 
Players 40 5 2 7,63 
Watchers 39 16 1 8,03 
 
 
Most of the answerers have visited the web sites. Players and watchers have 
visited the web sites equally but it is more common for a watcher not to visit the 
web sites. Players probably need more information about the tournament than 
watchers. Only a few answerers were not aware of the web sites. And generally 
players were slightly more satisfied with the pages but the difference is not 
significant. Open comments about web pages have been delivered straight to the 
organizers to make the pages better. Nothing huge was missing; more pictures and 
photos were wished and a quicker update rhythm and possibility to read the pages 
in English as well. 
 
 
5.4 Questions for players only 
 
Not all the teams come from Vesanto and in a small village the boarding 
possibilities are limited: no hotels, no camping areas close, etc. One of the biggest 
questions has been where the players are boarding and how it could be done to be 
easier and more comfortable. 
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Figure 17. Team boarding during the tournament. 
 
 
Even if the team comes from another city, it is common that many of the players are 
from Vesanto, their parents are still living here and that is why they have a 
possibility to board at home during the tournament. Some of the teams are from 
neighbour cities so the distance between home and Vesanto is not too long to travel 
even many times during the tournament. A cottage can be the player’s own or it can 
be rented and a tent is easy to be built next to the gaming area. “Around” can mean 
anything of these, mostly that each team member spends their nights separate from 
the others. 
 
The question came from organizers. This boarding issue has always been a 
problem in Vesanto during bigger happenings: where can all the guests sleep? The 
question was made to find out new and easy solutions that no one has thought 
before to make it easier for visitors to stay in Vesanto for a bit longer. 
 
When asking about sponsors, 8 teams had one or more sponsors, 7 teams did not 
have any sponsors and 1 team did not mention if they have or if they have not any 
sponsors. Mentioned sponsors are Erotica Shop, Hot Lips, Sports Cafe Wankkuri, 
ES monipalvelu, Teboil Vesanto, Ari Hulkkonen Oy, Wanhan Koulun Talli, Aino & 
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Reino, Veljekset Pellikka Oy, Jim & Jill, Pelipaita.fi, Tervon Osuuspankki and 
Savonia UAS. 
 
The participation fee for the teams is now 100 € / team. One question was about 
the amount of that fee: is it good, too much or are there any possibilities that 
someone could pay more.  
 
The most common idea was that the fee is good as it is now: 77 % of the answerers 
gave that answer. 14 % of the answerers were thinking that the fee of 100 € is 
already too much and they were not willing to pay more. 
 
Only 9 % of the answerers were ready to pay more than 100 € / team. The average 
amount from these answers was 155 € / team that they are ready to pay. These 
players were from the teams with a sponsor.  
 
Also these questions came from organizers. There is a pressure to raise the 
participation fee and it will be raised by the summer 2011. According to Aki Sirén, 
Reiska tournament has been very cheap compared to the other similar happenings. 
 
Finding information has also been easy for teams and players. 68 % of the 
answerers have found the information they have been looking for and 29 % have 
never needed any information so they have not even searched. Only 3 % of the 
answers have not found the web pages. Usually if the information is missing on the 
web pages, the answer can be obtained from organizers. The reason for asking this 
was to find out the necessity to improve information flow because it is always 
challenging to give all the information to everyone in need. 
 
Internet, the web pages of the tournament has been the way to find the answer for 
64 % of the answerers. If the internet has not given the answer, 7 % of the 
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answerers have contacted the organizers and the rest of the answerers have asked 
from friend or sponsors. 
 
 
5.5 Number of matches and next year’s participation 
 
The current number of matches is 3 or 4 matches / team if the team does not 
survive to the next round. In the questionnaire it was asked if this number is good or 
not. The question was presented to both watchers and players.  
 
Table 8. Satisfaction to the current number of matches / tournament. 
  All together Players Watchers 
Satisfy 60 37 23 
Not satisfy 6 4 2 
I do not know 11 2 9 
 
Only few answerers wanted more matches (no one wanted less than current 
number is) and the average number of matches wanted was 5,5 matches / team if 
the team does not survive to the next round. 
 
It is important for the organizers to know the wishes of the audience and players. 
The number of days and number of fields is limited and they give the borders to the 
maximum number of matches but the idea is to get as many teams to play as 
possible. 
 
Many of the questions this far have been presented to find out some new ideas and 
visions and points of view to improve and develop the tournament. Organizers have 
been doing the same things for four years now and it is possible that they have 
missed something. 
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The final questions in the questionnaire were about the total grade for the 
tournament and if the answerers are coming also next year. These answers tell a 
lot about the opinions of the answerers, whether the tournament is successful or 
not. 
 
The final grade was 8,5 from all the answerers, when the scale was from 4 to 10. 
There were not any big differences between players and watchers. Final grade from 
the players was 8,54 and from watchers 8,46. 
 
Table 9. Final grade for the tournament in province counties. 
  All together Players Watchers 
Vesanto 8,3 7,9 8,4 
Eastern Finland 8,5 8,7 7,7 
Western Finland 8,7 8,6 8,8 
Southern Finland 8,9 8,9 --- 
Northern Finland 9 --- --- 
Abroad 8 --- --- 
 
 
For the following year there are also visitors, 82 % of the answerers were sure 
about coming also next year. 
 
There will also be some changes between players and watchers, couple of 
answerers are going to change their roles for the next year: it is more probable that 
the watcher will become player than vice versa. 
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Figure 18. Answerers coming to Reiska tournament 2011. 
 
 
 
5.6 Analyzing Reiska tournament research results 
 
When the importance to certain things was asked, there were few things that were 
more important than the others: 
 Possibility to buy juice, water or soft drinks within the area 
 Professional judgement on the field 
 Reasonable pricing of the tickets 
 Happening fits for the whole family 
 
There are some differences between thoughts of players and watchers. Players 
appreciate more things that belong to the sports like judgement and commentary 
and for watchers it is important that it is easy and nice to come see the happening 
with the whole family. When the weather is warm, it is important to everyone to get 
something to drink and the first choice is not alcohol. But it can be easily seen that 
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players are firstly coming to play in Reiska tournament while for watchers it is a 
possibility to spend time with friends and family. 
 
So there are two main things that are important in Reiska tournament: nice 
atmosphere to have time with bellowed ones (audience) and clear and fair play 
atmosphere on the fields (players). Atmosphere is very important part of 
happenings even though it is one of the hardest parts to create: the feeling comes 
from smaller things. Visitors usually want that they do not need to take care of 
anything; commentators are telling when the games start and players have been 
informed soon enough that they are also ready to play. Everyone feels themselves 
safe and also that they have been noticed. This comes from small signs, like 
smiling salesmen in their booths. 
 
Other important thing to answerers was the design of the area. It has been 
mentioned that more seats is needed for audience. Both players and watchers were 
saying that the eldest and the youngest of the families should be taken into the 
consideration when designing the area.  
 
Next thing was to evaluate the success of Reiska tournament with those same 
issues that were (or were not) important to the answerers. The best success of the 
tournament is that it fits for the whole family. The language used by commentators 
is suitable for everyone from children to elders, people have seats to use when legs 
are tired and children have space to use their energy by running and bustling: noise 
is not a problem as well. 
 
Selling drinks is also well organized in Reiska tournament as well as professional 
commentary. Commentary changed radically in 2010 when visiting commentators 
were known from publicity. 
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It has been delightful to notice that there are the same things done well than are 
also important. The most suitable way to see the differences is to compare the 
averages from all answers. That comparison will show if something has succeeded 
better than how important it is or vice versa. If the importance is higher than 
success then something needs to be done.  
 
Players and watchers were thinking the same when success and importance were 
compared. Success has been much more than importance in following issues: 
 
 Alcohol servings within the area 
 Video bar 
 Possibility to buy things related to the happening within the area 
 
For video bar it might be too early to say for sure anything because it was 
presented in tournament 2010 and many of the answerers had no idea what it is or 
what kind of benefits you can get with it. Shortly the idea of video bar was to give 
possibility to teams to advertise themselves with video clips that have been later 
added to social media in internet called YouTube (www.youtube.com, videos can 
be found from user ReinoAino). Because these video clips, players were much 
more familiar with the idea of video bar than watchers. Probably next year video bar 
is better known and more used than in 2010. 
 
There were also things that need to be developed to make visitors more satisfied. 
Several issues were more important than succeeded. 
 
Professional judgement is something that is really hard to develop because there 
are already professional judges on the field. For the players the atmosphere comes 
from fair play and professional judgement. The best possible match would be a 
match without any infractions: in this kind of game both teams know what to do and 
not to do and they respect each others. Of course some of the infractions are 
mistakes and accidents and then judge’s word is the law, it has to be respected. 
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Usually there is no match where no one is dissatisfied to some judgement during 
the match what is unfortunate: this player feels bad because of injustice. The mood 
would be better if all the team members remember that judge is also a human, he 
or she is not able to see everything and they make mistakes as well. Players and 
watchers would probably be more satisfied to the judgement on the field if they 
remember that the match with bad judge (or even biased judge) would be better 
than the game without the judge at all. 
 
Performer question is also something that has billions of answers. No matter who 
has been hired to sing and perform in afterparty, someone is dissatisfied. Of course 
ideas are always welcome and the performer can be someone who entertains 
several age groups instead of one or two but there will always be someone who is 
not satisfied. And that causes also problems when choosing suitable ticket prices: 
not everyone is willing to pay the same amount to see the same performer. For 
example, a fan of Jean S. will be ready to pay more for seeing the band when 
someone else is ready to pay nothing because he or she does not like the band. 
 
Children and elders should be also taken into consideration when designing the 
area. Answerers are not satisfied for the current situation. There is only one place 
for people to sit and watch the matches. More seats should be available all around 
the area, in open question was mentioned that it is impossible to wander around the 
area with weak legs because there are no seats. The games can only be seen from 
one angle which is near to one field. It is not possible to watch all the games closely 
and sit comfortably. And there is no place for children to play. If children want to use 
their energy and not to stay in one place, they have to run around, which is not 
problem until they are on the gaming field. There could be some yard where kids 
can play and not to risk their lives. 
 
When checking open questions of the questionnaire, there are two main issues that 
are mentioned several times: there are not enough possibilities to buy food within 
the area and women’s amateur series is allowed also for professional players. Food 
issue can be solved with different dishes sold within the area, especially vegetarian 
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choices were desired and for football there is already a solution: in the tournament 
2011 the number of professional players in amateur series is limited. 
 
Reiska tournament is getting bigger and bigger every year. There might be the day 
when audience needs to pay something to get in to the area. There was a question 
in the questionnaire that how much would people be ready to pay for the tickets to 
Reiska tournament. The answers were from 0 Euros up to 15 Euros and the 
average of the all answers was about 3,8 Euros. It was surprise that when the 
answers were divided into players’ and watchers’ answers, watchers were ready to 
pay more, 4,3 Euros. Anyway, there were 105 answers and 22 % of all the 
answerers said that it should be free. Mostly given answer was though 5 € so 
maybe audience is not too steeply against paying the ticket to the tournament. In 
the beginning the entrance ticket should be only 1 € or 2 € to see if it decreases 
significantly the number of visitors in Reiska tournament. 
 
From open questions could be found one suggestion for also this entrance ticket 
question: in Reiska tournament those slippers, Reinos and Ainos, have a huge part 
among players. Why not also among audience? If the entrance tickets someday are 
4 Euros, the watcher could get in with like 2 Euros if he or she wears Reino or Aino 
slippers. Or maybe with slippers the entrance is free if the ticket price is lower. 
 
The next questions were made to find out the channels that should be use for 
marketing purposes. Most of the answerers have heard about Reiska tournament 
from their friend, which is pretty hard channel to use as a marketing tool. The 
second biggest channel was the internet, which is commonly used as a marketing 
tool nowadays. Third channel was news papers and with these three channels 
there are possibilities to reach all the potential visitors of Reiska tournament. 
Players come mainly with their friends to play while watchers found the tournament 
from several sources. Players also come more probably again which might mean 
that they have been watchers last year and got the sparkle to play by seeing others 
play. It is possible that marketing for the players is not that profitable than it would 
be for the watchers. 
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Because internet has a big part of making Reiska tournament more famous, it is 
important that their web pages can offer everything that a customer needs. The 
grade given for the web pages was 7,8 so obviously something is missing from the 
pages. There was also an open question to find out the ideas from visitors to 
develop the web pages and here are the answers 
 
 More photos 
 More videos 
 Pages should be updated more often 
 Map of the area 
 More information about ticket prices and evening happenings 
 Better visual and graphical view (connected with other things, posters etc.) 
 Basic information also in English 
 More information about teams 
 Score sheet 
 
Even though most of the things can be found from the web pages, there are still 
questions that need to be asked from the organizers and probably they have to 
answer many times to the same questions. There is a discussion board on the 
internet but it would be clearer if there is a FAQ (frequently asked questions) 
section where all the questions and answers could be found from. Also those 
questions that are asked straight from the organizers, the answers could be useful 
also for the others than only the one who asked. And the section would be better if 
it is available also in English. 
 
One of the tournament’s biggest problems is the boarding possibilities. For teams 
coming from further it is problematic to find a place to sleep and so on. There are 
still limited possibilities to make the boarding easier because building a hotel only 
for Reiska tournament is not profitable or rational. 
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There were only couple of suggestions to increase boarding possibilities but the 
ideas were practical and possible to achieve: Boarding at school or sports hall, 
create a camping area or renting cottages. Organizers could ask people if they 
have empty cottages during the tournament or if they have extra rooms in their 
homes to accommodate players for couple of days. It might be that no one is willing 
to accommodate strangers even if they pay something but it could be worth asking. 
Most of the players are smart adults who know how to behave instead of teenagers. 
It would also be possible to rent school’s parking lot for campers: there are plugs for 
numerous cars if needed. School has also a field where parking would also be 
possible without plugs. Sports hall is at the same property where would be possible 
to use toilets and showers.  
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6 DEVELOPMENT PLAN AND PLANNING SUITABLE MARKETING 
GUIDELINES FOR REISKA TOURNAMENT 
 
The thesis and the research has been made to find out the most suitable ways to 
develop Reiska tournament to answer to the needs of current and increasing 
number of visitors. 
 
 
6.1 Development plan 
 
One of the parts that need development is the food and drink availability. Visitors 
were wishing vegetarian food and more non-alcoholic drinks. 
 
Sports field is big enough that there could be more booths selling food or drinks. 
Number of visitors is not that big that there should be more than five booths for this 
purpose but the variation of the food available should be bigger than before: if one 
booth is selling sausages and French fries, the other should be something for 
vegetarians. There could also be booth that sells fried vendaces, they are easy to 
eat and not so expensive. And if people are hoping to get something sweet, what 
would be better than strawberries with chocolate topping. They are often sold in 
markets and happenings, easy to make and Vesanto is also producing 
strawberries. Chocolate topping makes the strawberries even more delicious, 
especially among the children visitors. 
 
One booth is enough for drinks if the price is reasonable. People were also hoping 
a place to get water to drink for free. There are toilets, of course, but not everyone 
wants to get their drinking water from there. There is a canteen that is selling drinks 
and something small in Reiska tournament. It could be offering water for free. If the 
weather is hot during the tournament, free drinks are more than important. For 
these cases also the first aid tent could have water for drinking. 
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And if there is more food and drinking available, more trash cans are needed as 
well. They were at the wish list even after Reiska tournament 2010 when less food 
was sold. There should be more trash cans all over the area: if it is near when 
needed, it is more likely to be used. 
 
It could be also tested if smoking areas work in Reiska tournament. New law about 
smoking forbids smoking in outdoor happenings if people stay in one place, like in 
auditoriums (Taloussanomat 2010). If smoking areas are placed a bit aside from the 
centre of the happening (not too far, though) they could be used and butts of 
cigarettes are not all around the area. It is possible that people do not care about 
other people while smoking but smoking areas could be worth a try. If it works, 
Reiska tournament could be branded as smoke-free happening. 
 
Not all are happy about the games; they are feeling that the games are unfair 
because of the judgement or the other team. For the next year the number of 
professional players in amateur teams has been limited (Reiska-MM 2011) and also 
Reino series will have the amateur series. Judgement has been dealt with Ylä-
Savon Erotuomarikerho Ry. and better judgement than professional is hard to get. 
Game is a game and judges are only humans, not every judgment can please 
everyone even they have been justifiable. One judge cannot see everything but 
playful game should not have also linesmen to help the judge to judge right. 
 
Ticket prices are something that makes people to decide if they want to come to the 
tournament or to the after party. There is no one right price, everything is relative. 
Many of the visitors like that it is free to come and see the teams playing. If it would 
be chargeable to become as an audience to Reiska tournament, the area should be 
closed and there should be proctors to make sure that everyone really pays. Maybe 
it is not yet the time to ask money from the audience. It is still good to know that the 
target group is ready to pay even 4 € to get the ticket as a watcher (see table 4, 
page 37). 
 
53 
 
Tickets are sold to the after party. The right price depends on the performer. If the 
performer is not famous, the ticket price cannot be too high. The same situation is if 
the performer is not someone appealing. The main target group of the Reiska 
tournament is 20 – 30 years old people. If the performers target audience is the 
same, the ticket price could be a bit higher than if the performer’s target audience is 
40 – 50 years old. This should be remembered when hiring the performer because 
the payment for the performer also tells the ticket price. 
 
Performers are also a thing that cannot make everyone satisfied. People like 
different singers, players and commentators. The research was asking people to tell 
their wishes to see in Reiska tournament. It was also asked that would this person 
be a commentator, player or performer in the tournament and also the reasoning 
that why this person would be a good choice but only a few answerers told those 
things, so only the name given was counted. 
 
Figure 19. Who would be the person/band you would like to see in Reiska 
tournament? 
 
 
 Antero Mertaranta is a commentator and that would be the perfect job for him also 
in Reiska tournament. Jope Ruonansuu is also well known with his speech and 
Jean S. is a band so probably they would be at their best as performers, just like 
Negative. But it is easy to see that there are a lot of opinions that who would be the 
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best choice to be a performer in Reiska tournament. And the figure 38 includes only 
the names that were mentioned at least two times. There were also 31 names that 
were mentioned only once. 
 
Generally was hoped that the performers fits for several age groups. And if it fits 
only for young people or only for old people, young people won. But the truth is that 
Vesanto is so small village that it really does not matter who the performer is. If he 
or she is famous, people are curious to see him/her no matter they dislike him/her. 
It is only a bonus if someone really likes the performer. 
 
Reiska tournament is a happening for the whole family. Unfortunately there is not 
much for children to do. There is a playground right next to the gaming area but if 
parents are with their children playing at the playground, they are not able to follow 
the games. 
 
Playground could be a place where parents could leave their children and be sure 
that they are safe. For example MLL (Mannerheimin LastensuojeluLiitto) trains baby 
sitters that are definitely suitable to take care of the children. The closest place to 
hire MLL’s baby sitters is in Karttula and MLL responds to the quality of the activity. 
(MLL 2011) 
 
Of course each baby sitter has the maximum amount of children they are able to 
take care. At the beginning of the activity there is no need to hire too many baby 
sitters. If the maximum amount of children is crowded all the time, it is obvious that 
the next year there should be more baby sitters. It is also possible that if the first 
day of the tournament shows that there are too many/too few baby sitters on the 
playground, there can be less/more on the second day. 
 
One way to make the playground idea to be successful is to add some inducements 
to the playground, for example bouncy castle. Also playing with other children at the 
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same age can help children to make new friends and socialise. The bouncing castle 
should be removed during the night time because there is a possibility that local 
people can misuse it; the worst case scenario is that the castle is broken at the 
morning. 
 
One thing that was hoped to be developed is the number of seats. There is only 
one auditorium on the fields, few benches near the canteen and few tables and 
benches in the beer tent. And these three places are at the same side of the 
gaming areas. If it would be possible, the second auditorium could be built at the 
other side of the gaming areas because there will be Reiska tournaments also in 
the future. There could also be several benches around the area that it would be 
possible to follow every game when sitting. Part of the benches could be under the 
roof in case of rain or sunny day. 
 
Boarding problems could be solved by asking help from people living in Vesanto. 
They might have rooms or cottages for rent. Schools could also be used as places 
to sleep. Temporary camping area is easy to create for example by renting school’s 
football and baseball fields; school’s parking lots have plugs for campers (they are 
rentable because the other big happening in Vesanto, Hirvenjuoksun SM, is using 
that idea to board a lot of visitors during that time). 
 
To make sure that the ideas from the visitors will be heard also in the future it would 
be great if the tournament has a box for feedback. Not all of the visitors are willing 
to tell their opinions face-to-face, or in public discussion boards (where the 
feedback has been given so far), or maybe they want to share their opinions and 
ideas with organizers only. With feedback box everyone is able to share their 
opinions anonymously. 
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6.2 Planning suitable marketing guidelines for Reiska tournament 
 
The number of visitors in Reiska tournament is increasing all the time even without 
marketing but it is not bad idea to make Reiska tournament to be more famous 
among people. It is possible that someone knows only the name of the tournament 
but nothing more and misses a great experience. Marketing is a tool to add a vision 
to the name. 
 
Reiska tournament is at the moment marketed only in Facebook and the 
information about the happening is going only mouth-to-mouth. The bigger the 
happening is the better the marketing needs to be. 
 
 
6.2.1 Target audience for Reiska tournament 
 
Because the biggest group of visitors in Reiska tournament is 20 – 24 years old 
people (see figure 7), naturally the marketing should be aimed mainly to this group 
and secondly to 25 – 29 years old people as well to those who are less than 20 
years. It has to be remembered that the marketing should not be offensive to elder 
people because they are customers as well, even though they are not the main 
target group for marketing. 
 
According to Vilkko-Riihelä (2003, 253 - 259) people are living their “late youth” 
when they are 19 – 25 years old and “young adulthood” takes place during the ages 
from 25 to 35. Robert J. Havighurst states that late youth is during the ages 16 – 23 
and young adulthood is during the ages 23 – 35 (Lyytinen, P., Korkiakangas, M. & 
Lyytinen, H. 1995, 313). There are also other variations about the borders of late 
youth and young adulthood but these two scales fit for Reiska tournament’s 
marketing purposes, that is the reason to end up with these. Variety between 
borders is not that big it would be significant. 
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There is no information available about marketing for people from 16 to 35 years 
old but there is information about marketing generally and psychological 
development of people in different ages. By using the information available, it is 
possible to find out what attracts the target group in the advertising. 
 
Havighurst created the term “developmental tasks”. These tasks are steps in 
human life that help individuals to find their places in society. Developmental tasks 
help people also to develop their personality. Each part of human life (infancy, 
childhood, maturity, etc.) has their own tasks. (Lyytinen, P., Korkiakangas, M. & 
Lyytinen, H. 1995, 311) 
 
Developmental tasks for late youth: 
 Emotional independency from parents 
 Getting ready for intimate relationship 
 Getting a professional qualification 
 Developing the moral and ethical belief 
Developmental tasks for young adulthood: 
 Choosing the partner for life 
 Set up for a family 
 Taking care of the economy with someone else 
 Getting a job and moving ahead with career 
 Taking part with civic duties 
(Lyytinen, P., Korkiakangas, M. & Lyytinen, H. 1995, 313 - 316) 
 
Maslow’s hierarchy of needs guides to satisfy the most basic needs first. These 
developmental tasks do not answer to the most basic needs like eating and 
breathing but having a job has something to do with “safety and security” and 
intimate relationship and family have something to do with “love and belonging”. If 
these could be used with marketing, the basics for the attention exist. 
58 
 
It is important that marketing is not misleading the customers. It is not only illegal 
(Kuluttajansuojalaki 20.1.1978/38, 6 §) but it also deteriorates the respect for the 
happening and organizers. Reiska tournament might not be able to promise that by 
playing football the players will get any job ever they want (developmental task for 
young adults) but it is possible that someone from the audience can find the love of 
his or her life from Reiska tournament. 
 
 
6.2.2 How to make Reiska tournament to be remarkable 
 
Brand of Reiska tournament should walk hand in hand with the brand of Reino & 
Aino slippers. The brand for tournament would include something like gentlemen 
sports, solidarity, friendliness, relaxedness. Reino and Aino slippers have also 
represented as lovers: a CD has been published, called Reino & Aino – Lovestory 
(FM Music 2010). 
 
Every part of the marketing should be united with each others: same colors and 
same fonts, of course also slogan and logo: these are the things that make 
products and happenings to be memorable. 
 
Branding is meant to give a great picture of the product, in this case the happening. 
It includes marketing tools but also branding includes the service, the name and the 
logo. Brands are made to make a difference between businesses of the same area: 
some of the businesses are known by a great quality while the other business of the 
same area is selling with a low price. (Kotler, P. et al. 2009, 425; Fill, C. 2009, 355) 
 
Reiska tournament has no pressure to brand it better than competitors of the same 
area because there are no happenings like Reiska tournament. On the other hand, 
there is a lot of competition for the tournament because of the timing: in the end of 
July there are many happenings all around Finland that are alluring visitors and that 
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lower the number of visitors in Reiska tournament. For example KuopioRock is at 
the same time with Reiska tournament 2011 (http://www.kuopiorock.com/). 
 
The color scheme for advertising should follow the brand. Reino slippers are 
famous for its rectangle patterning so it could be used also with marketing. Other 
colors should also be soft but noticeable: yellow-red-green combination does not 
tell about solidarity and relaxedness and brown-beige-light blue do not catch 
attention. There need to be right harmony with right colors. 
 
One way to make Reiska tournament to be more famous and find the best logo and 
slogan for the tournament is to organize a contest: create a slogan and/or logo for 
Reiska tournament. It could be open for everyone when the marketing part of the 
contest is wider or it could be given only for schools nearby when the number of 
answers would be larger. Prize would be easy to choose: Reino or Aino slippers; 
one pair for slogan and one pair for logo. 
 
 
6.2.3 The most suitable marketing channels for Reiska tournament 
 
According a research made by Taloustutkimus, internet has become more 
important source of media than television among 15 – 24 years old people (STT 
2011). This encourages marketing Reiska tournament mainly via internet. Also the 
research made for the thesis proves that internet is one of the most important 
channels for marketing. 
 
The most important way to tell about Reiska tournament is that someone who has 
been there takes his or her friends within. Personal experiences are the most 
realistic descriptions about the happenings. Reiska tournament organizers should 
encourage people who are familiar with the tournament to tell about it to their 
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friends and families; to tell them about their experiences about the happening and 
to ask them to come and see it by themselves. 
 
Internet and Facebook are also great channels for marketing. The page Reiska 
tournament has is easy and cheap way to spread the information for various 
people: people who have joined to the page are allowed to invite their friends to join 
and even if they are not joining, the curiosity of human mind makes them to, at 
least, take a look to the page and after that they are aware of the tournament. The 
page can also be suggested to someone if few of his or her friends have joined to 
that page; invitation is not necessary, Facebook takes care of the suggestions if 
there are familiar people in the group. On January 27th 2011 the page had 750 
members. 
 
Facebook has also possibility to market straight to target group. It is possible to 
choose the age groups for advertising (in this case it could be from 13 to 65, if the 
whole scale is used or from 20 to 30 if the main age groups is used). Also the home 
city can be chosen. In English the guide for advertising in Facebook can be found 
from the address http://www.facebook.com/adsmarketing/. 
 
Facebook only can be used as a place for marketing because it reaches a huge 
part of Reiska tournament’s target customers: 
 
In spring 2010 42 % of 16 – 74 years old Finns has registered to some social media 
(Facebook, Twitter, etc.). The younger the people were the bigger part of age group 
was registered; older people were not so enthusiastic to register to any social 
media: 83 % of 16 – 24 years old Finns were registered, 76 % of 25 – 34 years old 
Finns were registered and only 44 % of 35 – 44 years old Finns were registered to 
any social media. (Tilastokeskus 2010) 
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Activity of using social media is also important. 44 % of 16 – 24 years old Finns use 
social media daily and the number for 25 – 34 years old is the same. Only 1 % of 
both groups have told that they do not use social media anymore even though they 
have registered. (Tilastokeskus 2010) 
 
Figure 20. Age groups registered to social media (Facebook, Twitter, etc.) in 
Finland (Source: http://www.stat.fi/til/sutivi/2010/sutivi_2010_2010-10-26_kat_003_ 
fi.html). 
 
 
 
News papers were also highly rated as a source to find information about Reiska 
tournament. Savon Sanomat and Sisä-Savon Sanomat both reach potential 
customers for the tournament because mainly only visitors from Vesanto have 
noticed the announcements from news papers. Both were mentioned so many 
times that there is no need to finish advertising via these two news papers. 
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7 CONCLUSION  
 
The topic of the thesis responds to the content well. The thesis included a lot of 
marketing what was has been the main studying area during studies. The topic has 
also been interesting from the writer’s point of view, not all the marketing thesis’s 
need to be from buying and selling business. It was also important that this thesis 
has even tiny possibility to raise slowly dying Vesanto back to its feet. 
 
The order for writing the thesis has been well designed: theory was written before 
creating the questionnaire and everything else. The rhythm for writing has been a 
bit slow: there have been long breaks during the writing because of work placement 
and timing. Timing was problematic because the theory was written long before 
Reiska tournament 2010 and everything else was depended from the research: it 
had to be done first. 
 
After the research and analyzing the results it is obvious that some small things has 
to be done to make Reiska tournament to be better but all the huge parts of the 
happening are well developed already. Organizers were aware of the most of the 
ideas and wishes, which is telling about excellent organizing. Thought, there were 
also some ideas that were new for the organizers so the thesis had a purpose to be 
made. 
 
The research method was the most suitable for this kind of research: questionnaire 
papers were easy to fulfill whenever answerers had time, interviews would have 
taken too much time from answerers. The number of answers was much more than 
expected, two times more than expected, which is a prove about suitable research 
method. 
 
It has been estimated that 105 answers is 3,5 % of the all visitors in Reiska 
tournament. It is not that much that the results are totally true and can be 
generalized to the whole number of visitors in Reiska tournament but the results 
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can give an idea of the thoughts of the all visitors and that is why the results can be 
used to develop the tournament and the marketing. The clearer the opinion of the 
answerer is the more probable is that the main part of all visitors thinks the same. 
Thought, the margin of error is rather high with this sample size. 
 
The value of the results is also lower because the answerers were volunteers. It is 
possible that volunteer answerers think similar about certain things while people 
that are not willing to answer to the questionnaires are thinking differently. Sampling 
where people are forced to answer would probably give more trustful results than 
research where answering is volunteer. (Kuusela, V. 2009) 
 
This gap was tried to narrow with the lottery between answerers and it is 
presumable that there were more answerers thanks to the lottery but still, 
answering was voluntary.  
 
Questionnaire paper could have been designed much better which was obvious 
after the happening and when the answers were checked: questions for the players 
only should not have been in the middle of the questionnaire, some of the watchers 
skipped the final questions. Luckily, the biggest part of the watchers noticed the 
questions from the end also. The questions in the end were there because it 
seemed to be logical to put questions about the whole happening (grade for the 
success of whole happening) and future plans (are you coming next year) to the 
end. 
 
Time was used when designing the questionnaire paper; several corrections were 
made to the order of the questions and to the questions themselves before the final 
version of the questionnaire were finished. It is probable that the questionnaire 
could have been done better if it would have been done in different conditions (in 
Finland during summer vacation) but now it was done in Spain during fulfilling work 
placement. The questionnaire was everything that was done in Spain because 
64 
 
answers were left in Finland in case of emergency: risk to lose the questionnaire 
papers during the trip was too high to take. 
 
While asking people to answer to the questionnaire more papers could have gave 
to people to fulfill whenever they have time, for example during evening time and 
return the questionnaire next day. Only a few papers were given like this and some 
were returned. Hundreds of questionnaires were left over so it could have been 
possible to give them away, the lost would not have been huge if none of the 
papers were returned. 
 
Microsoft Office Excel was probably the best choice to calculate the answers 
because all the functions it has. In this case the version 2007 was used. Most of the 
answers were somehow categorized so same kind of answers were easily counted 
with COUNT.IF-function. This function was mostly used. Also averages are easy 
and quick to calculate with Excel. 
 
Literature for the theory and planning was easy to found. Theory was mostly about 
marketing so Kotler was pretty obvious choice to read. Staff in school library is also 
helpful when looking for information: they helped a lot when choosing the literature 
mentioned in references. Internet is also useful when looking for information but it 
can also be deceptive. A lot of internet sources have been used during this thesis 
but the most of sources are from news papers and original pages of the happenings 
and things which make the truth value of the information to be higher. Also a few 
thesis works were used as references. 
 
Writing the thesis has been slow and the timetable has been stretching a bit. It has 
been a surprise that how much things has to be thought and how many corrections 
need to be done. 
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Vastaajan ikä: _________ 
Vastaajan kotipaikka: _______________________________ 
Oletko [   ] pelaaja, joukkueen nimi ____________________________________  
[   ] katsoja? 
 
1. Arvioikaa asteikolla 1-6 (1=ei lainkaan tärkeä, 6=erittäin tärkeä) kuinka tärkeitä seuraavat 
tekijät ovat teille, kun kyse on yleisesti urheilutapahtumasta 
2. Arvioikaa asteikolla 1-6 (1=onnistunut erittäin huonosti, 6=onnistunut erittäin hyvin) kuinka 
hyvin nämä asiat on onnistuttu toteuttamaan Reiskojen MM-kisoissa? 
Tärkeys teille Reiska-
turnauksen 
onnistumi-
nen 
a) Alkoholitarjoilu alueella  ______  ______ 
b) Mehun, veden tai virvoitusjuomien ostaminen 
alueelta   ______  ______ 
c) Tapahtumaan liittyvien tavaroiden 
ostaminen alueelta   ______  ______ 
d) Ruoan tai karkkien ostaminen alueelta ______  ______ 
e) Jatkoista tiedottaminen  ______  ______ 
f) Ammattimainen selostus  ______  ______ 
g) Ammattimainen tuomarointi kentällä ______  ______ 
h) Videobaari   ______  ______ 
i) Tunnetut esiintyjät   ______  ______ 
j) Kohtuulliset pääsylippujen hinnat  ______  ______ 
k) Tapahtuma sopii koko perheelle  ______  ______ 
l) Lasten huomioiminen tapahtuma-alueen 
suunnittelussa (leikkipaikat, turvallisuus, yms) ______  ______ 
m) Vanhusten ja liikuntarajoitteisten huomioiminen 
tapahtuma-alueen suunnittelussa (mahdollisuus 
 
 
päästä vaivattomasti joka paikkaan, istuimia, yms)______  ______ 
 
3. Onko urheilutapahtumissa olemassa muita tärkeitä asioita, ja kuinka hyvin ne on onnistuttu 
Reiska-turnauksessa toteuttamaan (asteikolla 1-6, =onnistunut erittäin huonosti, 
6=onnistunut erittäin hyvin)? 
 
n) ______________________________________________  ______ 
o) ______________________________________________  ______ 
p) ______________________________________________  ______ 
 
 
4. Paljonko olisit valmis maksamaan pääsylipuista Reiska-turnaukseen (katsojaksi)? 
______€ 
 
5. Kuinka tapahtuma-aluetta voisi vielä parantaa? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
6. Kuinka kuulit tapahtumasta? 
[  ] ilmaisjakelulehdestä, mistä niistä ____________________________ 
[  ] sanomalehdestä, mistä niistä ______________________________ 
[  ] ystävältä tai tutulta 
[  ] löysin turnauksen sivut netistä 
[  ] sain kutsun ryhmään Facebookissa 
[  ] muuten, miten _____________________________________________ 
 
7. Oletko käynyt Reiska-turnauksen nettisivulla (www.mmreiska.net)? 
[   ] kyllä [   ] en [  ] en ole tiennyt sellaisten olemassaolosta 
 
Jos vastasit kyllä, niin kouluarvoasteikolla (4-10), minkä arvosanan antaisit nettisivuille?  
______ 
 
Onko jotain, mitä kaipaisit nettisivuille, tai puuttuuko sieltä jotain oleellista, päivitetäänkö 
sivua riittävän usein, ym? 
 
 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
8. Kenen julkisuuden henkilön haluaisit nähdä esiintymässä/pelaamassa/selostamassa Reiska 
Turnauksessa, ja miksi juuri kyseinen henkilö? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
KYSYMYKSIIN 9-13 VASTAAVAT AINOASTAAN PELAAJAT! 
9. Missä joukkueenne majoittuu? 
__________________________________________________________________________
__________________________________________________________________________ 
 
 
10. Kuinka majoitusta voitaisiin helpottaa toisilta paikkakunnilta tuleville joukkueille? 
Hotellipalveluita kun lähialueilla on kovin rajoitetusti eikä niitä ole helppo nopeasti 
lisätäkään. 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
11. Onko joukkueellanne sponsori? 
[  ] ei 
[  ] kyllä, kuka ____________________________________________ 
 
12. Osallistumisen hinta on tällä hetkellä 100 € / joukkue. Jos hinta nousisi, niin paljonko 
olisitte valmis maksamaan per joukkue? 
[  ] voisin maksaa _________ € 
[  ] nykyinen hinta on hyvä 
[  ] en olisi valmis maksamaan enempää, hinta on jo nyt liian korkeat 
 
13. Onko turnauksen säännöistä tai muista mieltä askarruttavista asioista ollut helppo löytää 
tietoa? 
[  ] kyllä, mistä tieto löytyi ___________________________________________________ 
[ ] ei, mistä tietoa yritettiin etsiä ja mikä meni pieleen ________________________ 
__________________________________________________________________________ 
[  ] tietoa ei ole tarvinnut etsiä, mikään ei ole mietityttänyt 
 
 
 
14. Onko nykyinen otteluiden määrä / joukkue (3-4 peliä riippuen lohkosta / joukkue vaikka ei 
pääsisikään jatkoon) sopiva? 
[  ] kyllä 
[  ] ei, sopiva määrä olisi ______ ottelua / joukkue vaikka ei pääsisikään jatkoon 
[  ] en osaa sanoa 
 
 
15. Onko tapahtuman järjestelyissä ollut jotain moitittavaa tai kehuttavaa (urheilullinen osuus 
/ oheispalvelut)? Pitäisikö jotakin korjata tuleviksi vuosiksi tai onko jotain mitä ei saa 
ehdottomasti muuttaa? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
16. Kouluarvosana koko turnauksen järjestelyiden onnistumiselle: _________ 
 
17. Aiotko tulla Reiskojen MM-kisoihin myös ensi vuonna? 
[  ] kyllä, katsojaksi 
[  ] kyllä, pelaajaksi 
[  ] en aio tulla 
[  ] en osaa sanoa 
 
 
18. Vapaa sana ja avointa palautetta Reiska Turnauksen kehittämiseksi Tähän on myös hyvä 
tarkentaa niitä syitä joiden takia kysymyksessä nro. 2 Reiska Turnauksen kehittäminen sai 
reilusti huonommat pisteet kuin tärkeys kohdassa nro. 1: 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
Kiitos vastauksistanne! 
 
 
  
 
 
Age of the answerer: _________ 
Hometown of the answerer: _______________________________ 
Are you [   ] player, name of the team ____________________________________ 
[   ] watcher? 
 
1. Estimate with the scale from 1 to 6 (1=not important at all, 6=very important) how 
important these next factors are to You when thinking sports event generally? 
2. Estimate with the scale from 1 to 6 (1=succeeded very badly, 6=succeeded very well) how 
well these factors have been organized in Reiska tournament? 
Importance to you Success of 
Reiska 
Tourna-
ment 
a) Alcohol servings within the area  ______  ______ 
b) Possibility to buy juice, water or soft drinks 
within the area   ______  ______ 
c) Possibility to buy things related to happening 
within the area   ______  ______ 
d) Possibility to buy food or candies within the area ______  ______ 
e) Information about afterparty  ______  ______ 
f) Professional commentary  ______  ______ 
g) Professional judgement on the field ______  ______ 
h) Video bar   ______  ______ 
i) Famous performers   ______  ______ 
j) Reasonable pricing of the tickets  ______  ______ 
k) Happening fits for the whole family  ______  ______ 
l) Children have been counted when designed 
the area (places to play, safety, etc.) ______  ______ 
m) Elders and physically challenged people 
have been counted when designed the area 
 
 
(easy to get everywhere, seats, etc.) ______  ______ 
 
3. Is there something else that is important in sports events and how Reiska tournament has 
succeeded when organizing those things? On a scale from 1 to 6, 1=succeeded very badly, 
6=succeeded very well ? 
 
n) ______________________________________________  ______ 
o) ______________________________________________  ______ 
p) ______________________________________________  ______ 
 
 
4. How much would you be ready to pay from the ticket to become a watcher to Reiska 
tournament? 
______€ 
 
5. How the area could become better? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
6. Where did you find the happening? 
[  ] from free newspaper, which one ____________________________ 
[  ] from newspaper, which one ______________________________ 
[  ] from friend 
[  ] I found the web site 
[  ] I got the invitation in Facebook 
[  ] from somewhere else, where _____________________________________________ 
 
7. Have you visited the web sites of the tournament (www.mmreiska.net)? 
[   ] yes [   ] no [  ] I have not knew about the web sites 
 
If yes, what would be the grade for the sites from 4 (very bad) to 10 (very good)?  
______ 
 
 
 
Is there something you would like to see on the web sites, is something essential missing, 
are the sites updated often enough, etc.? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
8. Which famous person would be the one you liked to see in Reiska tournament as a 
performer/a player/a commentator and why this person? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
QUESTIONS 9 TO 13 ARE ONLY FOR PLAYERS TO ANSWER! 
9. Where your team is boarding during the tournament? 
__________________________________________________________________________
__________________________________________________________________________ 
 
 
10. How the boarding could be developed for the players coming from other cities? There are 
so limited possibility to live in hotel nearby and it is not quick to multiply the possibility. 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
11. Does your team have a sponsor? 
[  ] no 
[  ] yes, who ____________________________________________ 
 
12. Participation fee is now 100 € / team. How much would you be ready to pay more per 
team? 
[  ] I could pay _________ € 
[  ] fee is good as it is now 
[  ] I would not pay more, the fee is already too much 
 
13. Has it been easy to find information about rules and other things related the tournament? 
[  ] yes, I found the info from __________________________________________________ 
[  ] no, from where you were trying to find the info and what went wrong ______________ 
__________________________________________________________________________ 
[  ] I have never need to find any information 
 
 
 
14. Is the current number of matches / team (from 3 to 4 matches depending on the division / 
team even without the place on the second round) good? 
[  ] yes 
[  ] no, the best number of matches would be ______ matches  / team 
[  ] I do not know 
 
 
15. Is there something with the organizing that could be better or could not be better (sports 
part or other services)? Is there something that should be changed for the next year or 
something that should absolutely not be changed? 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
16. Grade from 4 (very bad) to 10 (very good) for the success of organizing the tournamet:  
_________ 
 
17. Are you coming to Reiska tournament also next year? 
[  ] yes, as a watcher 
[  ] yes, as a player 
[  ] no, I am not coming 
[  ] I do not know 
 
 
18. Free word and open comments to develop the tournament. This is also a great place to tell 
why Reiska tournament got the worse grades on the question number 2 than the 
importance was on the question number 1: 
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________ 
 
 
Thank you for your answers! 
 
 
Figure 6. Excel sheet about Reiska tournament research answers. 
 
 
 
Figure 9.1 Importance of issues by players 1/2. 
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Figure 9.2 Importance of issues by players 2/2. 
 
 
Figure 10.1 Importance of issues by watchers 1/2. 
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Figure 10.2 Importance of issues by watchers 2/2. 
 
 
Figure 12.1 Success of issues by players 1/2. 
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Figure 12.2 Success of issues by players 2/2. 
 
 
Figure 13.1 Success of issues by watchers 1/2. 
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Figure 13.2 Success of issues by watchers 2/2. 
 
 
Figure 15.1 Success and importance of issues by players compared 1/2. 
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Figure 15.2 Success and importance of issues by players compared 2/2. 
 
 
 
Figure 16.1 Success and importance of issues by watchers compared 1/2. 
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Figure 16.2 Success and importance of issues by watchers compared 2/2. 
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